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Job Description – Relationship Officer
Role: Relationship Officer
Reports to: Business Development Manager
Salary/Grade: E - £33,952 (pro rata)
Hours: Part-Time (2-3 days / 14-21 hours per week)
Location: Hybrid / Agile Working / Occasionally Cheadle Royal Business Park
Key Relationships: C-Suite, Management Team, Stakeholders and the Membership. 

Who we are: 
At No1 CopperPot Credit Union, we believe in the power of community and family. As a member-owned organisation, we are dedicated to serving the Police community with a personal touch. Our mission is to make saving easy, offer affordable loans, and assist our members in buying or remortgaging their homes. When you join our team, you become part of a close-knit community that values trust, support, and mutual growth. We are looking for passionate individuals who share our commitment to making a positive impact on the lives of our members. Come and be a part of our team, where your contributions truly matter.

Role Overview:
This is an important, outward‑facing role within the Marketing and Business Development Team. As Relationship Officer, your primary focus is to gain access into police forces, build strong relationships, and deliver engaging presentations that increase visibility and encourage members to join or deepen their engagement with the Credit Union.

The role supports growth, but with a clear purpose: helping improve member outcomes and financial wellbeing through trusted relationships and increased awareness. You will operate independently across forces, applying strong judgement, adaptability, and confidence in lone‑working environments.

While you will collaborate closely with the Marketing Team, your role does not include brand ownership or campaign delivery. Instead, you’ll play a key part in feeding valuable frontline insight, trends, and member intelligence back into marketing and wider business planning.

This role involves regular regional travel and requires confidence presenting to diverse audiences. Strategic thinking is welcome, but this is fundamentally an influential delivery role, designed to open doors, build presence, and represent the Credit Union professionally.

Primary Outcomes:
To help keep the scope achievable within part‑time hours, the core measures of success are:
· Access gained – securing entry into police stations, teams, events, and briefings.
· Relationships built and maintained – developing trusted connections with federations, force leads, wellbeing teams, and key influencers.
· Presentations and engagements delivered – quality, quantity, reach, and feedback.

Other responsibilities support these outcomes but are not equal priorities, ensuring expectations remain realistic and well-balanced.
Key Responsibilities:
Access, Engagement & Presence
· Secure entry into police stations, teams, shifts, and wellbeing events.
· Build strong, trusted relationships with Police Federations, force representatives, and decision-makers.
· Maintain a visible, positive presence across forces, representing the organisation professionally.
Presentations & Member Awareness
· Deliver engaging group presentations, inductions, briefings, and one-to-one conversations to increase awareness of No1 CopperPot services.
· Confidently explain products and financial wellbeing support in a clear, member‑centric way.
Insight & Intelligence Sharing
· Capture and share frontline insights, member feedback, and force‑specific needs with the Marketing Team.
· Identify emerging local trends and opportunities to strengthen propositions and engagement.
· Help shape marketing content by providing real-world stories, questions, and challenges from forces.
Supportive Business Development Activity
· Conduct light-touch prospecting to identify potential partners, events, or opportunities.
· Provide operational feedback on payroll deduction opportunities while recognising that onboarding is led by management.
· Contribute updates for internal reporting, including outcomes achieved and opportunities identified.
Targets & Performance
Success in this role is measured by a small, clear set of achievable expectations, such as:
· Access achieved (e.g., number of stations, teams, or units reached).
· Presentations delivered and audiences reached.
· Relationships established and nurtured.
· Quality of insight and feedback provided to the business.
These will be reviewed collaboratively and set at a realistic level for part‑time delivery.
Autonomy, Judgement & Lone Working
· Work confidently and safely in lone‑working environments across regions.
· Plan your own schedule to maximise reach and impact.
· Apply good judgement when representing the organisation, adapting your style to each team or environment.
Collaboration
· Work closely with Marketing, Business Development and Operations to ensure alignment.
· Attend team meetings and contribute insights to support business planning.
· Share successes, barriers, and ideas with the wider team.

About you:
You’re a driven, people oriented professional with exceptional social skills and a natural ability to engage confidently with a wide range of individuals. You communicate clearly, warmly and persuasively, whether that’s in one-to-one conversations, group discussions, or delivering presentations to stakeholders.

You’re proactive, curious, and motivated by helping people make informed financial choices. You’re comfortable travelling independently, working alone, and adapting to different policing environments. You thrive when given autonomy and responsibility, and you represent the organisation with professionalism, warmth, and credibility.

You are motivated by member impact, inspired by growth, and confident working independently while contributing positively to the wider team.

Qualifications and Skills you will bring to us:

· Degree or equivalent relevant experience.
· Experience in policing, membership organisations, business development, customer engagement, or similar roles.
· Understanding of financial services, credit unions, or the policing sector (desirable).
· Strong verbal communication and presentation skills.
· Confident in lone working, managing your own diary, and making balanced decisions.
· Familiarity with Microsoft Office and digital/social platforms.
· Full UK driving licence and access to a vehicle for business use.
· Flexibility to travel regularly, with occasional visits to Slater House, Cheadle.
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